Syllabus for SCOM 5/4403
 Health Communication [Online Version]

Professor:  Dr. Marceline Thompson-Hayes

Office: Communications Bldg. 364
    Email: mhayes@astate.edu
Office phone:  972-2816
        
    Office hours: Mon. 4-5; Tues./Thurs. 11-12:30


Course goals: By the end of this course, students should be able to:

1.  Understand major differences between biomedical and biopsychosocial approaches to health care 

2.  Understand both patient and caregiver concerns in treating illness

3.  Analyze the role of environmental structures (e.g., hospital/doctor/health-care provider space and architecture) on health communication

4.  Understand the role of culture and diversity in communicating about health care
5.  Understand the role of social support in coping with illness

6.  Analyze media messages about health 

7.  Understand the functions of illness narratives

Texts:  

The following is required reading for all students:
du Pre’, A. (2004.) Communicating about health (2nd ed.). Boston, MA: McGraw Hill.

Other readings as assigned—see below. All will be able to be accessed through websites or on our library’s “Communication and Mass Media Complete” database. 
Grading scale:  

90-100%=A; 80-89%=B; 70-79%=C; 60-69%=D; Below 60%=F

Assignments & Grading: For Undergraduates Only:

Undergraduates Students:

Exam 1




100 pts.





Final Exam




100 pts.

Participation (discussion boards)

140 pts.

Pharmaceutical Ad Analysis


  50 pts.

Waiting Room Analysis


  50 pts.

Assignments and Grading: For Graduate Students Only:

Exam 1




100 pts.





Final Exam




100 pts.

Research Paper or Course Unit 

100 pts.

Participation (discussion boards)

140 pts.

Pharmaceutical Ad Analysis


  50 pts.

Waiting Room Analysis


  50 pts.

Description of Assignments: Note that all assignments are due by midnight on the due date as stated in the schedule below.
Exams:  Will be mainly multiple-choice, true-false, and matching format. All will be taken via BlackBoard. You will have one hour to complete the tests on the day of exams. The exams will cover ALL readings and materials—texts, readings, multi-media, etc. Study guides will be provided. 
Research Paper/Course Unit/Workshop (graduate students only): You have three options. (1) You may write a 15-20 page literature review ending with hypotheses and/or research questions. Papers must strictly follow APA (5th edition) format and must be grounded entirely in primary academic research (scholarly books and articles). You should include about 15-20 references. You may choose to write about any aspect of health communication but your topic must be approved by your professor. (2) You can put together a unit (teaching materials) on a health communication topic of your choosing (as long as it is relevant and appropriate to the course) and “teach” the rest of the class through this unit. The units will take place during the last week of class. You should turn in five exam questions for your unit. Contact your instructor for more information. (3) You can prepare a detailed workshop presentation to a particular audience on a particular topic. You must include a VERY detailed outline, notes of lecture material/power-pts./activities, visuals, etc. 
Consider your skills/knowledge base as well as what you wish to learn more about as you make your choice. 

Your decision as to how to fulfill this requirement must be communicated to your instructor during the first three weeks of class. It is expected that you will check in with your instructor periodically to report your progress, ask questions, etc. 

Participation: You must participate in discussion boards. Each chapter/unit will contain a discussion board and you must comment TWICE each week on the course material. Each comment will equal a possible five pts. There are 14 weeks of course material and thus, it is possible to earn 10 pts. a week for a total of 140 points of participation. Communication in the “open forum” does not count toward participation but is encouraged as it builds class community.  Ideally, you will “converse” with other class members by engaging in threads about particular topics. You may wish to pose questions, offer examples, suggestions, note areas you were surprised about, pleased with, etc. Comments must be substantive and serve to increase the classes understanding of the course material. Your final grade will be reduced if your participation is consistently superficial, uniformed, unrelated, discourteous, etc. Flaming will result in a possible “F” for participation and perhaps for the course if sufficiently serious. 
Advertisement Analysis: You must choose a pharmaceutical advertisement to analyze. If you want to use an online source, you may possibly find print ads on Google Images. Simply type in the name of the drug. You may choose a television commercial to analyze In this case, you may find the commercial on “Youtube.”  In your paper, provide us a link to the ad or tell us how we can access it.. You will analyze your ad according to guidelines given to you by your instructor. You’ll be required to post your work on a specially created “Discussion Board” where everyone can view and learn from it. 
Waiting Room Analysis: You must visit a waiting room at a doctor’s office (any type of medical doctor’s office in any location) and describe the layout and design of the waiting room. You must assess the impact of the layout and design on patient’s sense of comfort and well-being. You should provide suggestions for making the room more comfortable and inviting if necessary. Guidelines will be provided. You’ll be required to post your work on a specially created “Discussion Board” where everyone can view and learn from it.
Disabilities: Students with disabilities that affect their ability to fully participate in the course should contact Disability Support Services (972-3964) as soon as possible in order to make the necessary accommodations to facilitate your experience in this course.

Academic violations (cheating, plagiarism, etc.): Any violation of the Academic Misconduct policy will result in an “F” for the assignment and an “F” in the course and will potentially be reported to Judicial Affairs for further action.

Tentative Schedule:  This schedule is subject to change at any time. Keep abreast of the changes.

Week 1


Ch. 1, “What is Health Communication”
(Jan. 14-18)




Week 2


Ch. 2, “History and Current Issues”
(Jan. 21-25)




Read the following on different systems of universal health 




care:





Tamaskar, P., & Rising, J. Theoretical models of delivering 



universal health care: An analysis of important





Concepts. Retrieved on July 28, 2006.





             http://www.amsa.org/pdf/model.pdf




Also, take a look at the “Time” magazine article which 





takes a balanced approach to providing increased 





healthcare to the citizens of American.

















http://www.thirdworldtraveler.com/Health/HealthCare%20CanBeCured.html
Week 3


Ch. 3, “The Roles of Patients & Caregivers”
(Jan. 28-Feb. 1)






Visit the Planetree website: http://www.planetree.org




Look closely at the “welcome,” “core components,” and 




“news” sections. Consider whether or not you would prefer 




a hospital like this compared to a more traditional one




 (if you HAD to be hospitalized, that is!)





WAITING ROOM ANALYSIS DUE Feb. 3rd
Week 4


Ch. 4, “Caregiver Perspective”

(Feb. 4-8)







WATCH THE “MAKING OF A DOCTOR” ONLINE 




on BlackBoard
Week 5


Ch. 5, “Patient Perspective”
(Feb. 11-15)







Read the following article (SEE PDF FILE AT 





BOTTOM OF THE PAGE)




Singhal, A. The practice of medicine is in the interactions: 




A day with Robert A. Lindberg, M. D. Plexus Institute. 




Retrieved August 1, 2007: 









http://www.plexusinstitute.org/services/ELibrary/show.cfm?id=675 




Wanzer, M. B., Booth-Butterfiled, M., & Gruber, K. 




(2004). Perceptions of health care providers' 






communication: Relationships between patient-centered 




communication and satisfaction. Health Communication, 




16, 363-383.
Week 6


Ch. 6, “Diversity among Patients”
(Feb. 18-22) 


MIDTERM, FEB. 22 (Ch. 1-6 and associated readings)
Week 7


Ch. 8, “Cultural Competence”
(Feb. 25-29)


Ch. 9, “Culture and Diversity in Health Organizations”
Week 8


Ch. 7, “Social Support”: A Focus on Interpersonal/family (Mar. 3-7)


Communication





Watch the following 13 minutes video on parenting 





children with autism. Consider what types of social support 



these parents are in most need of and how they can receive 




it. Autism is a growing epidemic. One in every 145 





children have some type of autism.





Autism Speaks is a website is dedicated to research and 




education about autism. See the short video on called 




"Austim Everyday" which shows the daily life of struggles 




of raising a child with autism. This 13 minute video was 




featured on Good Morning America. Here is the website:




http://www.austismspeaks.org/sponsoredevents/autism_every_day.php




Read the following: It can be found on the 






“Communication and Mass Media Complete” database on 




the library’s website. You may want to do an “advanced 




search” on the database using several key words to pull the 




article up quickly.





Ellis, B. H., & Miller, K. (1994). Supportive 





communication among nurses: Effects on





commitment, burnout, and retention. Health 






Communication, 6, 77-97.





Wittenberg-Lyles, E. M. (2006). Narratives of hospice 




volunteers: Perspectives on death and dying. 





Qualitative Research Reports in Communication, 7, 





51-56.

Week 9


Ch. 7, “Social Support”: A Focus on Technology
(Mar. 10-14)







The following can be retrieved from our library’s 





“Communication and Mass Media Complete” database:





Baur, C. (2000). Limiting factors on the transformative 





Powers of –email in patient-physician relationships: A 




critical analysis. Health Communication, 13, 239-260.





Reeves, P. (2000). Coping in cyberspace: The impact of





Internet use on the ability of HIV-Positive individuals





to deal with their illness. Journal of Health 






Communication, 5, 47-59.

Week 10


Ch. 10, Leadership & Teamwork

(Mar. 12-16)




(Mar. 17-21)


SPRING BREAK
Week 11


Ch. 11, “Health Images in the Media”


(Mar. 24-28)


Take a look at the following website:




Listen to the following discussion (no video, sorry!)





on National Public Radio at the following website:





http://www.npr.org/templates/story/story.php?storyId=5315159




It is 39 minutes and 30 seconds. It is a balanced discussion. 




Visit the following website:




Center for Medical Consumers is a non-profit advocacy 




organization designed to bring science-based medical 




information to the public so that consumers can participate 




more meaningfully in medical issues that affect their 




health. They have an article called "Rein in those Deceptive 



Ads" in which they suggest guidelines for the FDA to 




follow in reining in deceptive drug ads:  






http://findarticles.com/p/articles/mi_m0815/is_5_29/ai_n6134442




The following can be retrieved from our library’s 





“Communication and Mass Media Complete” database:




Edwards, H. H. (2005). Breast cancer and sex and the city: 




Bulletin board dialogues reveal audience response to 




health context and entertainment television. Paper 





presenting at the International Communication Association 




Annual Meeting, New York, NY.

Week 12


Ch. 12, “Planning Health Promotion Campaigns”

(Mar. 31-Apr. 4)

Pharmaceutical AD Analysis Papers Due: April 6


Week 13


Ch. 13, “Designing & Implementing Health Campaigns 

(Apr. 7-11)




Week 14


Health Narratives (There is no book chapter for this)




Sharf, B. F., & Vanderford, M. L. (2003).  Illness narratives 



and the social construction of reality. In T. L. Thompson, 




A. M. Dorsey, K. I. Miller, & R. Parrott (Eds.), Handbook 




of Health Communication, 9-34. Mahwah, NJ: Lawrence 




Erlbaum. (I will provide lecture notes for this).




The following can be retrieved from our library’s 





“Communication and Mass Media Complete” database:





Walker, K. L., & Dickson, F. C. (2004). An exploration of 




illness related narratives in marriage. The identification of 




illness-identity scripts. Journal of Social and Personal 




Relationships, 21, 527-544.

Week 15


Special Topics: TBA
Apr. 21-25

Week 16 


Last Day of Classes: April 28


Finals: 



Apr. 30-May 6




OUR FINAL will be taken on April 30th




(Ch. 7-13 and associated readings)
